
     Your business thrives when builders build. 

MCBA, IBA & NAHB are dedicated to enhancing the 
climate for housing and the building industry, and to 
promoting policies that will keep housing a local, 
state and national priority.  
 Here are a few examples of why being a Member 
makes good sense:  

§ Membership, representation, and networking 
at the local, state, and national levels 
§ Complimentary subscription to Nations Build-
ing News, NAHB's official member newspaper with 
the latest news on regulatory, technological, legisla-
tive, and other industry and business related issues 
(Builders Only) 
§ Complimentary subscription to Builder Maga-
zine, the monthly magazine dedicated to the build-
ing industry (Builders Only) 
§ Networking opportunities on local, state, and 
national levels -- Membership brings unparalleled 
opportunities to introduce your business or service 
to potential clients in a friendly and collegial atmos-
phere. Your participation in association activities will 
solidify your reputation and business both within the 
Association and the community.  
§ MCBA offers many different sponsorship and 
advertising opportunities that provide exposure to 
your company to both broad range and targeted 
audiences. 
§ Access to NAHBôs many online e-newsletters 
and the timely, helpful information therein, including: 
Business of Building e/Source, Eye on the Econ-
omy, Monday Morning Briefing, Nationôs Building 
News Online, SmartLink, and State and Local Re-
porter.  
§ Complimentary subscription to NAHB's official 
member newspaper, Nationôs Building News, which 
contains the latest news on regulatory, technologi-
cal, legislative, and other industry and business 
related issues. 

§ 20% discount on products from 
BuilderBooks.com -- the latest business 
management tools, demographic studies, 
and consumer trend analyses to keep you 
one step ahead of your competition. 
§ The NAHB Member Advan-
tage discount program offers year-round 
discounts from top, national companies 
including GM, FedEx, Office Depot, Hertz, 
Paychex, Omaha Steaks, FTD, and more. 
§ Access to a mailing list from NAHB at 
member-discounted prices. 
§ Allows you to keep up to date on the 
latest industry developments with access to 
members-only content on www.nahb.org, 
including up-to-the-minute news reports, 
economic and forecasting information, and 
networking resources. 
§ Access to valuable legal advice, tech-
nical assistance, and individual consultation 
with any of NAHBôs 300+ staff experts on 
over 500 industry subjects 
§ Associate Member specific profes-
sional designation: Certified Graduate Asso-
ciate (CGA). The CGA program is designed 
to enhance your professional standing while 
providing you the opportunity to collaborate 
with builders and remodelers as you take 
classes and learn about the industry to-
gether.  
§ Educational opportunities to advance 
your professionalism. Choose from one-hour 
workshops, three-day conferences or work 
towards an NAHB designation, like the 
Certified Graduate Builder (CGB) 
§ Take advantage of books, educational 
materials, exhibitions, conferences, semi-
nars, and workshops from NAHB to keep 
your competitive edge. 

RENEW TODAY! RECRUIT TODAY!  
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Calendar of Events 

October  

10-11 Condo/Villa Tour 

13   Exec. Committee 

Meeting 

16   Board of Directors 

Meeting 

22   General Membership 

Meet @ Convention Ctr 

Sponsor/Speaker: Pro-

Build 

 

November 

4     Exec. Committee 

Meeting 

6     Board of Directors 

Meeting 

12    General Membership 

Meet @ Convention Ctr 

Sponsor & Speaker: Os-

mon Chiropractic Center 

26-27 Thanksgiving Holi-

day Office Closed 

 

December 

10   New Member Orien-

tation 

15    Executive Commit-

tee Meeting 

18    Board of Directors 

Meeting 

24-25 Christmas Holiday 

Office Closed 

31 New Yearõs Eve Holi-

day Office Closed 

  The Constructive Voice  

òBuy Local ~Support Local!ó: Home Show 2010 Theme 
   The MCBA and The Herald 
Times is gearing up for Home 
Show 2010! This yearôs theme 
is ñBuy Local ~ Support Local!ò  
The Home Show will be  Janu-
ary 29th through the 31st. We  
are planning to have The 
Chamberôs Business After 
Hours on Thursday, January 
28th!  Once again the Home 
Show will be at the Blooming-
ton/Monroe County Conven-
tion Center.   

     ñBuy Local ~ Support Lo-
cal!ò really represents what we 
hear consumers talking about.  
Everyone is wanting to stimu-
late our local economyôs by 
keeping business local.  We 
are hoping more local building 

industry products and service 
providers will be at Home 
Show 2010.   

    Advanced registration is 
now beginning with the past 
exhibitors and will open to 
everyone (members and non
-members) on October 13th. 
Booths range in size from an 
8ôX6ô to as large as 15ôX8ô. 
Space is limited so if you are 
interested in a booth be sure 
to contact the MCBA office at 
812-332-7480 for more infor-
mation.  A Reservation Form 
will be placed on the MCBA 
web site after the 12th for 
those that want to download 
a form and reserve a booth.  
Once all of the past exhibi-

tors have had the opportunity to 
reserve their same spot then 
the booths will be available on 
a first come first serve basis.   

     The 2010 Home Show  is 
expected to be another great 
event for the MCBA. Home 
buyers and consumers are 
looking for the latest in energy 
efficiency, remodeling, and 
ñgreenò building, and they want 
it locally.  Why should they go 
far away when we have all of 
the services and products that 
are needed in Monroe, Brown, 
Lawrence and other local coun-
ties!  Reserve your booth and 
some the consumers what you 
have to offer to help them with 
their home needs! 
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Weôve entered the last quarter (the home stretch for must of us) of 2009.  Although we are still in the 
mist of tough economic times, we are continuing to see glimmers of hope in the way of new home 
buyers with more and more frequency.  In addition, the Monroe County Building Association contin-
ues on its track of another great year despite some tough times.  Itôs a tribute to our membership that 
the MCBA has been in a position to continue business as usual while many of our other affiliates 
across the state and country have not faired as well.   

In July, we had our second Night Golf Scramble.  This yearôs event was a huge success and a ton of 
fun.  We used new glow in the dark balls this year, that turned out to be a nice upgrade for the event.  Thanks to all our 
participating teams and sponsors, as well as everyone who worked on the night golf scramble committee for making this 
yearôs event another great MCBA success.  

Speaking of MCBA events, our second annual Condo Tour is just around the corner in October.  Last year was our first 
year for this event that the MCBA puts on with the Herald Times, and it was such a big hit, we had to do it again.  It is 
basically a Parade of Homes for condos in Bloomington.  We are still signing up Condoôs to be on this tour, so if you are 
interested in putting your condo in the tour please contact Nancy Baldwin or Kimber McElhinney. 

We only have two more general membership luncheons left this year.  One in October and one in November.  We con-
tinue to have high attendance and amazing guest speakers at these monthly events, so please join us for the last two of 
the year.  Itôs a great way to socialize and network with other MCBA members.  Also, donôt forget about the MCBAôs 
House To Home Show.  Nancy is always looking for new guests for this weekly radio show.  Itôs a great opportunity to 
get to promote your business on the radio and itôs great fun if you never done it before.      

I canôt believe my two years at the helm as president of the MCBA are almost over.  It has been a real honor to get to 
serve as president of such a great organization.  Iôd like to give a special thanks to Nancy Baldwin (the one who really 
runs the show around here), the rest of the Board of Directors, all our committee volunteers, and the entire membership.  
Remember the only way for our organization to continue to grow and flourish is to get involved, and stay involved.  Best 
of luck to all our members in the rest of 2009 and into 2010. 

The MCBA has been very fortunate to have wonderful Builder Members that get involved in many aspects of the MCBA.  From plan-
ning events to serving on committees, the Builders donôt shy away from the work it takes to keep the MCBA moving forward.  The 
Builders that were awarded Builder of the Month status have shown exemplary service to the MCBA by being involved at the Board 
level as well as volunteering countless hours to event planning, and committee meetings.  Congratulations to all of our Builders of the 
Month! JulyðConstruction Resources Inc.; AugustðRubicon Custom Homes; and SeptemberðB.A. Homes Inc. 

 

 

 

Over the last few months we have had events which have given Associate Members many opportunities to be involved with the 
MCBA.  From Sponsoring Builders Lunches to the Home Show, the Associate Members have continued to show that they are ready, 
willing, and able to support the MCBA in all of itôs events!  Thanks to all of our Associate Members who continue to work tirelessly for 
the MCBA. Congratulations to the Associates of the Month JulyðRose & Walker and Sherlock Homes Inspection Services; Augustð
ABC Supply Company and Complete Masonry Supplies; and SeptemberðBlack Lumber Company and Kirbyôs Termite & Pest Control 

  

Presidentôs Message by Aaron Stolberg  

2009 Third Quarter Builder of the Month Recipients  

2009 Third Quarter Associate of the Month Recipients  



     Every other year, poverty housing in Monroe 
County is dealt a severe blow. 
Builders, contractors, and suppli-
ers start with a foundation and 
complete homes for deserving 
families ï all in just 5 days. This 
phenomenon is called the Habitat 
for Humanity Builders Blitz. Last 
year, Monroe County builders 
moved 5 families out of substan-
dard shelter and into home own-
ership. As 2010 approaches, we 

are getting 
ready to make a big difference 
yet again.  

     27 families expect to wait 
more than 12 months to move 
from poverty housing to a Habi-
tat home. What can accelerate 
the process of taking them to 
home ownership? Buildersô 
Blitz.  

     The Buildersô Blitz for Habi-
tat for Humanity brings together 
contractors, builders and sup-

pliers with Monroe County families to build multiple 
Habitat homes in one week. The Buildersô Blitz is a 

crucial event enabling Habitat to quickly move deserv-
ing families into quality housing. Fami-
lies moving into Habitat homes pay an 
interest-free mortgage and invest 250 
hours of sweat equity volunteering.  

     The most critical role MCBA mem-
bers can play is to sponsor a home 
build, which involves gathering in-kind 
donations for building materials and 
staffing the volunteer crews at the build 
site. Because of the extensive waiting 
list of partner families, Habitat wants to 

challenge all MCBA members to think about what can 
be done together so we can put as many families in 
homes as possible during the 
Blitz.  

     To learn more about the 
2010 Buildersô Blitz please 
come to the kick-off meeting 
on Thursday, October 1st at 
11:30 a.m. at First Christian 
Church (205 E. Kirkwood 
Avenue). Lunch will be pro-
vided for this first meeting. For 
more information please con-
tact Habitat for Humanity at 812.331.4069 or email 
habitat@monroecountyhabitat.org.  

Buildersõ Blitz Accelerates Hope for Monroe County Families  
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New Member Showcase: Indian Creek Stone Products  

     This is not emulating a natural 
product. It is the genuine article, with 
a proven record for durability against 
the freeze/thaw cycle, graceful aging 
and low maintenance. It is available 
in all natural stone, such as lime-
stone, sandstone, granite and more; 
nothing can compare to the variety, 
beautiful shapes and consistent color 
and texture of genuine stone. Most 
consumers prefer natural stone over 
ñman-made cast concreteò material, 
which is why Natural Thin Stone Ve-
neer is becoming so popular for both 
interior and exterior applications. 

     Indian Creek Stone Products is a 
family-owned business that has been 
supplying quality, natural stone prod-
ucts for over 26 years. They seek to 
build long-lasting relationships with 

their customers and have built a solid 
reputation for quality product, integrity 
and short lead times. They also have 
a full line of natural stone landscaping 
products and custom cut stone, as 
well as delivery and offloading service 
within a 150-mile radius of their yard. 
For the convenience of the builder, 
homeowner, mason and architect, 
they have built a 2080 square foot 
display wall showing 68 patterns of 
natural stone veneer, most of which 
are also available in Thin Stone. They 
invite you to visit them in person or on 
the web at 
www.indiancreekstone.com. If you 
would like to request brochures, 
schedule a visit or have any questions 
regarding any of their products feel 
free to contact them at 812-247-3342. 

     Indian Creek Stone Products is 
proud to introduce their line of Natu-
ral Thin Stone Veneers. Although 
thin, natural stone has been in use 
for decades, recent technological 
innovations have made Thin Stone 
more efficient to produce, and more 
economical for the customer. 

     Natural Thin Stone Veneer has 
lower shipping and construction 
costs! It is cut thinner (generally 1ıò 
thick) and weighs less than standard 
4ò thick material. It can be installed 
without footings or ledges and ad-
heres to concrete, plywood, paneling, 
drywall and even metal. The machin-
ery can also cut 90 degree angles for 
corner applications, and once in-
stalled it looks the same as the stan-
dard material.  

mailto:habitat@monroecountyhabitat.org
http://www.indiancreekstone.com/

